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Business, Institution and Government Ethics

and Etiquette of Expressing Sympathy
By H. Clay Atchison 11

If you are representing a business, institution, or government agency, it can be
especially challenging to know how to express sympathy when an obituary reads,
“in lieu of flowers contributions can be made to an organization.” Most businesses
and agencies have regulations prohibiting monetary donations as an expression of
sympathy. University of Houston Victoria, like many institutions, has strict rules
and regulations for expressing sympathy. “University funds may not be used for
memorial contributions to given charities in lieu of flowers. If flowers are not ap-
propriate, only a card will be sent,” (UHV Condolences and Congratulations Po-
lices). Institutions and businesses have these policies for understandable reasons.
It may be considered unethical to support one organization and not another, or out-
siders may view certain organizations as inappropriate.

When considering how to express your sympathy, its important to remember that
flowers are always a kind gesture, unless the phrases, “omit flowers or no flowers,”
are used. Flowers brighten a somber mood and help the bereaved visually experi-
ence support from friends and family.

There are many reasons why leaders can and should send some form of
sympathy to bereaved families.

+  Most businesses, institutions, and agencies have money set aside for sympathy
gifts and flowers to be sent to employees or their direct relatives, close associ-
ates, and even students, but this money is often not allowed to be used as
monetary donations. University of Illinois has a strict policy. ‘“Unallowable
for any funds: In Lieu of Flowers-Contributions in lieu of flowers...(However)
Allowable: acknowledgments may include flowers, plants, gift baskets, or
similar items,” (University of Illinois, Business and Financial Policies and Pro-
cedures). All institutions have a policy regarding sympathy gifts and flowers
and one should be diligent in knowing their company’s policy before sending
an expression of sympathy.

+  Employees and other continuous supporters of a business or agency put in a
tremendous amount of effort into their professional life. By sending an expres-
sion of sympathy, such as flowers, employers acknowledge the dedication of
the employee and their family. Making a gesture of kindness shows the rela-
tionship of mutual support between employee and employer.

+ By acknowledging the difficult loss of someone who has impacted the busi-
ness or institution, a leader is able to express to the employee or associate that
they are valued and will be supported when they return to work.

+  Supporting employees and/or their families is always good business. By
showing support and care for people who have been dedicated to the company,
the company builds a reputation of having strong values. People always re-

(Continued on page 18)
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www.cremationumsdirect.com

Mention this ad and buy at 2004 Prices.

Distributor of Keepsakes, Ums, Vaults, Caskets, and Fine Memorial Products.

1793 Pine Circle
Lawrenceville, Ga 30044
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- As We Drive By
g ‘ We love to take pictures as we go by funeral homes, but we’d
welcome pictures, if you send them to us.
These pictures provided by Bill Murray.
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Adams Funeral Home—Dublin, Georgia—Est. 1926
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Plush and Lambskin
Now with Panels

-

Style 50P Style 50L

800-535-8667 www.cherokeechildcaskets.com
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Amy Howard Art Gallery n

The editor’s daughter Amy, who was mentioned in our
previous issues, was quite the artist and we’ve decided
to display some of her artwork every issue in her
memory.

UAmy Ftoward

Scattering Cremains in a
Natural Area

Native Grasses and Flowers
Reaching to the Sky

|| For those with a love for the
\ | natural landscape, arrangements
) | have been made with the private

| registered natural landmark, to
Wil scatter cremains on their
fl property. In addition to the
arrangements, a picture and GPS
location of the actual site is
included.

Memorialization for cremains scattered at any location is
available in our Garden of Remembrance, a cremains
burial and scattering garden with a memorial cenotaph.

For information contact:
Pugh Funeral Home
400 Chestnut-
Golden City, MO 64748-0145
1-417-537-4412 1-800-575-2611
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Mortuary Muse*

*to think or consider deeply;
meditate
By Lowell

A placid farm pond is smooth as glass
until a fish bait drops in the middle and
a bass erupts from below sending rip-
ples across the surface. Or a bowl of
alphabet soup is staring you in the face
as you drop croutons in the middle cre-
ating repetitive circles to the bowl rim.
A demographic region might be sym-
bolized by the action in the pond or a
soup bowl.

We sit on the edge of two demo-
graphic regions that have core metro-
politan areas with smaller cities and
towns in the outer rings. One metro
area, think the center of the soup bowl
of population, has three independent
funeral service firms, A, B, and C,
which has ties to a local crematory and
a small independent chain of funeral
homes. Everyone is civil to one an-
other, but competition seems to be
fierce, especially in the cremation seg-
ment.

Now let’s talk about the outer rings of
the smaller cities and towns. The next
largest population ring after the core
has four firms, D, E, F and G before the
ripple crosses a state line. E and F have
strong ties to core B so their cremation
pricing stays close to B’s. Firm D feels
that higher charges are justified, but
tries to stay in the ballpark with the
neighbor’s pricing.

The next population ring has funeral
home H which has ties to firm C. Final
ring of small towns has Firm | with no
connections nor does J except for being
a community competitor to firm K.
Firm K has ties to B, E and F while
firm L’s niche is centered between
rings among five firms in this alpha-

Since 1961
Brian Simmons

betic concoction.

Funeral home J agrees that the crema-
tion pricing is under valued but hopes
to stay competitive with K. While fu-
neral home | takes the Rhett to Scarlett
attitude (movie’s last scene) and prices
cremations according to their costs and
value—a price closer to minimum bur-
ial.

Now enter another player or the crou-
ton in this soup. A full service funeral
director with a crematory and several
other locations in another demographic
region which has opened a cremation
society in the midst of firms A, B and
C. He may be the smartest one in the
soup bowl. With profitable cremation
pricing at his funeral homes he can now
add some cost off-setting income from
the alphabet soup bowl area. Do we
have a fly in the soup or maybe a barra-
cuda in the fish pond?

When did market share become more-
important than profitability? Is a below
cost preneed cremation contract ever
going to recoup enough funding in a
good economy much less the current

(Continued on page 5)

Springfield Mortuary Service, Inc

Brian and Sue Simmons and
Jennifer Bodenhamer

FIRST CALLS

PREPARATION

TRANSPORTATION

SHIPPING SERVICE

CREMATORY

520 S. Patterson
Springfield, Missouri 65802

1-800-259-6207

(417) 869-2826 FAX- 417-869-9242
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New Fayetteville, Arkansas Funeral Home

Epting Funeral Home has expanded into two loca-
tions. As of January 1, 2009 they are now open to
serve the Fayetteville, Arkansas area. Their new lo-
cation is at 28 South College, Suite 20. Their new
phone number is 479-443-3443.

Epting Funeral Home opened their first location in
March, 2008 in Bentonville, Arkansas and quickly
saw the need for another location in the Fayetteville
area. They specialize in church services, graveside
services and cremations.

Epting Funeral Home is owned and operated by
Ricky and Iris Epting. Their website is
www.eptingfuneralhome.webs.com.

Rick Epting has been a li-

censed funeral director serving
families for over ten years. He
is a 1996 graduate of Rogers
High School and a 1998 gradu-
ate of Northwest Arkansas |
Community College in Ben-
tonville, Arkansas. He has a
degree in Business Manage-
ment. Born in West Mem-
phis, Arkansas, Ricky moved with his family to
Northwest Arkansas in 1990. He married Iris Le Ept-
ing October 14, 2006 in Rogers, Arkansas.

Ricky is a member of the Rogers Noon Lions Club,
where he serves on the Board of Directors. Also he
was a past-president of the Northwest Arkansas Fu-
neral Directors Association.

Iris Epting is an accountant for Cooper Homes lo-
cated in Rogers, Arkansas. She was born and raised

Ricky and Iris Epting

SCHAEFER MORTUARY SERVICE

1-800-296-9360
Licensed & Serving You in MISSOURI & ILLINOIS
*REMOVALS * EYE ENUCLEATION * EMBALMING
* CREMATION * SHIPPING
WE REPRESENT YOU WITH 24-HOURS QUALITY SERVICE AS

OUR #1 GOAL!
MISSOURI ILLINOIS
*St. Louis City *Madison County
*St. Louis County *Monroe County
*St. Charles County *St Clair County
*Jefferson County . 2 *Surrounding Communitics
*Surrounding Communities St Louis

2061 Hwy 21
St, Louis, MO
63010

Not A Funeral Home - Not A Competitor
ROBERT & MONICA SCHAEFER. OWNERS
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in Rogers, Arkansas. She was a 2000 graduate of Rogers
High School, and a 2004 Ouachita Baptist University
graduate where she obtained her degree in Accounting.

Ricky and Iris enjoy traveling, scuba diving, and spend-
ing time with their families. He and his wife are mem-
bers of First Baptist Church in Rogers

Ricky and Iris opened Epting Funeral Home in March,
2008, and is the only locally-owned and operated funeral
home in Bentonville. The importance of being family-
owned is very important to their family, knowing that all
decisions are made on-site and in a timely manner.

They wanted to offer Fayetteville and the surrounding
area the same quality services that they have offered in
Bentonville and in January, 2009, Epting Funeral Home
expanded into the Fayetteville market. They are located
next door to Caring Caskets. They are honored to accept
all merchandise purchased from Caring Caskets at NO
additional cost to their families. They are able to pass
along savings to their families because they do not have
expensive overhead that most funeral homes have.

Ricky says, “God has given us the strength to continue
to serve many families in Northwest Arkansas Region,
this is our ministry. Our family is honored to serve your
family.”

i

i Have you had an OPEN HOUSE, built a
! NEW ADDITION to your funeral home,
; developed a new PROGRAM FOR
i GRIEVING CLIENTS, RECEIVED AN
i HONOR from your community, have an
' interesting HOBBY or DONE SOMETHING
! THAT WAS JUST PLAIN FUN? If so, tell
i us about it. We want to tell your story (WE
i LOVE PICTURES, TOO) call us 800-575-
! 2611, fax us 417-537-4797 or
: editor@thedead-beat.com.

i

e-mail us:

(If you would like to find someone in the funeral in-
dustry, let us know-
editor@the dead-beat. com

Winter, 2009
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Mortuary Muse (Cont.)

(Continued from page 3)

situation? Does this intense emphasis on below cost cremation
increase the public perception that this should be the norm? Some
serious contemplation is in order.

An interesting historical footnote from two generations back.
The founder of firm B promoted complete funerals in the $200
range. None of the competing funeral homes jumped on that
train.

About the Author:

Lowell Pugh has funeral director and embalmer licenses in Missouri and Texas
and continues the operation of the 105-year-old family funeral home. He is pub-
lisher of The Dead Beat which began in 1999. He can be contacted at The Dead
Beat address.

12-Year-Old’s Special Burial

It’s always sad when a 12-year old dies to begin with, but when
someone has always dreamed of becoming an Army chaplain, it’s
nice to see it acknowledged.

An Associated Press release about Dennis Channel Jr. of Mil-
lersport, Ohio was uplifting. He had earned “honorary status as a
member of the U.S. Army and Chaplain for the Ohio National
Guard.” The problem was that he had been battling brain cancer
since the age of five.

After his death the Guard decided he deserved a
military burial. So Guard members carried the cas-
ket, later raised their rifles to fire three rounds and
the bugler played, “Taps.”

(From a mother that has lost a child, Thank you Guard for your
compassion, | know the family appreciated it.)

BAXTER VAULT COMPANY
Baxter Springs, Kansas/Independence, Kansas
Phone 800-346-0547

“Serving The 4-State Area”
*Doric Burial Vaults
*Clark Steel Vaults
*Concrete Boxes

*Mausoleums
*Monuments/Markers
The finest tribute... the most trusted protection

Allen
Monuments

ORIC

e Lol L)

&= Behind the Back
~~1 Fence

By Lowell

Several years ago | said the way funeral service
was changing that if we wanted to stay viable we
had to provide what the customer really wanted. If
the in-laws really want to
spend the insurance money
on a memorial Cadillac, we
should make sure we were in
the Cadillac business. Auto-
mobiles? That doesn’t sound
like such a good idea now.

For the last several years the funeral service con-
sultant/marketing people have been telling us that
baby boomers are different. They are going to
seek their own creative ways to do funerals and we
should be prepared to provide all of these different
services and events that they
will require. Embalmers may
have to prepare the deceased in
a sitting position for a visitation
at Cinema 33 or a golf cart at
the memorial tournament. This
will, of course, enhance our
bottom line and increase our

market share.

Where am I going with all of this? I don’t have
the foggiest idea. | see this never ending progres-
sion of things and events to create meaningful fu-
neral services to help grieving families ameliorate
their sorrow while earning a living for manage-
ment, staff and suppliers. But will the economy of
the near future support this mode of funeral ser-
vice? Will the baby boomer generation suddenly
find themselves not so different from their prede-
cessors? Perhaps they really never were that dif-
ferent.

I think that prudent and
progressive funeral directors
won’t turn their backs on
the so-called “event” fu-
neral, but it sure would not
hurt to sharpen up those
personal skills, a warm handshake and a comfort-
ing hug for a minimum burial. Think simple, af-
fordable and compassionate-but don’t give the
store away.

About the Author: Lowell Pugh has funeral director and
embalmer licenses in Missouri and Texas and continues the
operation of the 105-year-old family funeral home. He is
publisher of The Dead Beat which began in 1999. He can
be contacted at The Dead Beat address.
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After-Thoughts
“Contagious Death?????”
By Joanne Howard

PEEE EE N E A

This month seems like an effort to
decide what to share with you. As | was
walking the dog, my usual contemplative
time, |1 had several thoughts. Several
different illnesses are going around rang-
ing from digestive to respiratory and |
was thinking how everyone really does-
n’t want to be around the sick person.
We all feel that just exposure to a sick
person will lead us to be sick too. We
forget that many factors are involved
when we get sick.

First, the condition of our own bod-
ies and being able to fight off whatever
we are exposed to. Second, what the
actual illness the person has and if it is
even contagious. Third, sometimes it
matters if we have contact or if the ill-
ness is airborne and being in the same
room will give us a chance of exposure.
But it really aggravates me when people
act like you have the plague and make
you feel bad that you are ill around them.
Like you really want to be sick and your
purpose in life is to get them sick too.

Now some people should stay home
when they are sick because they are not
useful and may spread the illness, but
sometimes we don’t have a choice. The
penalties for not showing up for school
or work may be too great to stay home
and recoup. This is another problem in
our culture, but that’s a whole other
topic.

Back to the contagiousness of illness,
does this not seem familiar to your treat-
ment after someone close to you, dies. |
felt like when my girls died that at times
people didn’t want to be around me or
my husband or their children would die
too. Maybe the same thing is the case
after someone has lost a spouse. Not

only do the grievers feel like a fifth
wheel not being a couple among couples,
but if their friends think associating with
the one who lost the spouse would lose
theirs’ too. Your friends wonder if their
spouse will die too or you will take the
friend’s spouse to replace yours.

Surprise, surprise, death is not conta-
gious. But maybe it awakens everyone’s
worry about a loved one’s mortality or
even their own. Maybe it just brings out
our being uncomfortable with death,
period. The fear of death is very strong
and to know it can happen so suddenly
without any control from us, makes all
of us susceptible to many dumb
thoughts.

The problem is that we are not actu-
ally aware of many of these thoughts we
are having. How many times do you
actually consider all the things that you
are worrying about? Just the major prob-
lems seem to occupy our time, but un-
derlying fears are there whether we ac-
knowledge them or not. We do worry
about dying, we worry about our loved
ones dying, we worry about getting can-
cer, we worry about getting in an acci-
dent, and we worry about many other
things.

But life goes on and it really hurts
grieving people if they think they are
being avoided because of some death in
their lives. Dealing with the death and
what follows is hard enough without
having to wonder if you’re being
avoided because your friends are afraid
it will happen to them.

So, what do you do about this?
Probably nothing, but you need to be
aware of it and consider it something
else to deal with. As time goes by, you
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don’t forget what has happened to your
life, but other people do. Lowell and I
wrote an article about “/t’s Been Two
Weeks Aren’t They Over It Yet?” People
do tend to think that people get over a
death, but that’s not really the way it
goes. Grieving people learn to adjust to
the change in their lives. Their actions
may seem like they have gotten over it,
but really it’s just a matter of adjustment.
No one ever forgets the person or life
they had before someone dies.

Recently my husband and | were in-
vited to a wedding reception. We de-
cided not to go because that particular
situation still makes us uncomfortable
since the loss of our girls. The person
inviting was kidding about getting a bet-
ter offer and my husband had to go into a
bit more explanation. The person then
understood but the changes in our life
had been forgotten since we had “gotten
on with our lives.” It’s been years since
our lives have been changed, but the
losses still impact us. Life goes on, but
the impact is forever. Sometimes you
are able to handle incidents better than
other times. The circumstances and tim-
ing when such things happen have much
to do with whether you can deal with it
or not in certain situations.

Well, I’ve given a few things to think
about in this discussion. Death is not
contagious and you can be around some-
one who has lost someone to death and it
won’t happen to you. And don’t think
because someone doesn’t express heart-
ache about the lost loved one years later
that they are not still impacted and hurt
by their loss.

About the author: Joanne Howard is the editor of The Dead Beat. She has been a licensed funeral director since
1992 with Pugh Funeral Home in Golden City, MO and also the aftercare coordinator. Much of her writing in this
column is influenced by her loss of her two daughters Laura at age 10 in 1997 and Amy at age 19 in 2003. Any com-
| ments or questions can be directed to 417-537-4412, P.O. Box 145, Golden City, MO
Joanne@thedead-beat.com.

64748 or email
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An Extensive Program of Insurance
and Risk Management Services for the
Funeral Service Profession

® Business Insurance

— Property and
Liability

— Business Auto

— Workers
Compensation

— Commeercial
Umbrella

Group Health

Facilitating Estate
and Business
Succession
Planning

Key Employee
Benefits

Individual
Retirement Plans

® Risk Management
Services

"'?e re here foryou;

= "?}NSURANCEV®

Nationwide* coverage, local service.  au programs and services may not be available in all states.

The FEDERATED Insurance Companies
Home Office: 121 East Park Square, Owatonna, MN 55060
(507) 455-5200 » www.federatedinsurance.com
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American Mortuary Service Lowell’s Thoughts
. . - 14 ? 2
Opens In St. LOU'S, Missouri Jokers That Aren’t Too Funny

American Mortuary Service opened on December 17, 2008 News reports indicate the obnoxious Pestberg Anti-
in Arnold, Missouri ( a suburb of St. Louis, Missouri). The Baptist Church is still picketing military funeral services
owners of American Mortuary Service are Tim and Roberta and suing entities that they claim are infringing on their
Rader. right to freedom of speech and expression. L: | suspect the

Tim is a 1984 graduate of the Eldon High School in Eldon, lawsuits are their principle source of income. They are
Missouri and a 1986 graduate of Mid-America College of pretty hard to ignore. | hope someone can come up with a
Funeral Service in Jeffersonville, Indiana. Tim is an active nonviolent answer to these jokers.
member of the Shinakah Masonic Lodge. The Josh and Lisa show was playing in an article by

Tim is experienced in all aspects of embalming and trans- Carol Milano, American Funeral Director, January, 2009.
porting human remains, having been licensed for over 20 Just when | think Josh is about to understand the program
years in the state of Missouri. as in this statement, “We’re not anti-funeral just anti-

American Mortuary Service is located at 4107 Jeffco consumer abuse,” he comes back with a comment about
Blvd., in Arnold, Missouri. Itis located just off of 1-55. The the non-declinable basic service fee. Says Josh, “..It’s a
preparation room is state-of-the-art and is able to accommo- cover charge, averaging $1,200 to $2,000. It buys noth-
date the needs of any funeral home. ing.” L: Well gee, Josh, it bought an office and a funeral

American Mortuary Service is a firm believer in using only director to talk to.
quality fluid and the use of humectants in the preparation of Lisa also was complaining about the basic service charge.
the remains at a very reasonable price. She thinks it is abused and should be itemized as well.

The charge for Removal, Embalming and Death Certificate “Arrangement conferences are a cost of doing business,”
is $240.00. The charge for our ship-out is $505.00. Ameri- she said. Considering the price of utilities nowadays she
can Mortuary Service can be reached toll free at 1-888-868- may have a point. L: “Do you want heat in the arrange-
0388. ment room Widow Brown?”

Undesirable Top 10 List

It’s A Girl] !!!! @

— — The Attorney General’s Office in Missouri released it’s
Top 10 in Received Complaints list. For the first time
ever, it included preneed burial plans, funeral homes and
cemeteries in this list. This is not the list to make and
wonder what other states have top ten undesirable Iists that

Shawn Hughes (contributor to The Dead Beat) and Renee
Rees announce the birth of their daughter, Kimberly Sarah
Hughes, born on Monday, October 6, 2008 at Covenant
Medical Center Lakeside, Lubbock, TX at 9:19 p.m. She was

6 1/2 Ibs and 19 1/2 inches long. this is not a pattern.

E O
SALES ¢ SERVICE ¢ REPAIRS « S UPPLIES
JOHN RAGGETT
Vice President

P.O. BOX 4087 + 9828 ARLEE AVE.
SANTA FE SPRINGS, CA 90670
Off 562) 222-BURN E 3

(800) 3 96'35’51 r-)ax (562) 222-2880 T 3909 South Buckner Blvd. « Dallas, Texas 75227
Cell: (562) 755-1244 27 ; 800-235-5444 . 214-388-5466 « Fax 214-388-0316

o SOl xSt :
WWW aImercancieme i www.dallasinstitute.edu « difs@mindspring.com

_Aperizg> W[ Darias INsimuTe

“SERVICE IS EVERYTHING”

o sccondunce walh e V1 of e ol gty act of 1964 (1 B8-392) students accepled wathout regard to race, color, natbonal ongs. scx. rehgon, age of dabelsty
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When A Friend Dies

By Ken Doka
When | picked up my four-year-old \when we love someone—as a parent, that ceremony.
grandson from preschool, Kenny was child, spouse, or friend—and that person Because all rituals are not that inclu-
proud to introduce me to his new friend.  gies we grieve. sive, we may need to find our own spe-
Even at a young age, we begin the lifelong It is important, much as we strive to  cial ways to mourn a friend. Tom did that

process of making friends. If he's lucky,  sypport family members, that we acknowl-  when his friend, Mark died. He decided
he may even keep some of the friends he  eqge our own loss. We need to understand  to go back to the ball field in the old
makes in these early years. | still have a a5 well that each loss is different. We have  neighborhood—a place where he and
friend that goes way back to third grade. distinct connections and meanings at- Mark shared so many good moments.
_ Friends are an important part of our tached to every friendship. We interact There he offered a silent prayer for his
life. We share so much-laughter and con-  jith our friends differently. Some friends  friend, and quietly grieved over the loss
templation, people and places, active and  are part of our weekly or daily routine. We  of his longtime buddy.

quiet moments. Friends keep us regularly speak and spend time together. B
grounded and shape our identities. They The death of these friends leaves an obvi-  This article was originally printed in Jour-
may help us find jobs, homes, or even gys yoid. neys: A Newsletter to Help in Bereave-

spouses. Moreover, our friends are not We have other friendships that are less  ment, published by Hospice Foundation of
thrust upon us; we choose them. Some of  jntense but no less vital. While we may see ~ America. More information about Journeys
our favorite films, from Thelma and Louise  them irregularly at best, they remain impor- ¢ a n b e found at

to Butch Cassidy and the Sundance Kid, ant in our lives. Lynn is one such friend. ~ Www.hospicefoundation.org or by calling
or TV shows such as Friends or Will and \ye talk only a few times a year, but she ~ 800-854-3402 and is published monthly by
Grace, celebrate friendship. remains a critical connection in my life. the Hospice Foundation of
Despite the role of friends in our lives,  she befriended me in high school, in what America, 1621 Connecticut
they are oft neglected in times of death. \yas then a large unfriendly place. Ave. , NW, #300, Washington,
Rarely are friends mentioned in the eulogy Understanding the unique quality of bC  20009. Annual
or obituary. Little support is extended t0 oy friendships helps us to appreciate the subscription-$12.00. _
them. Sympathy cards are rarely sent t0  jpimjtaple loss. We can then recognize the IL(er;neth J'fDGOka’ PT'D" o
friends. At best, they are expected to stifle  singular nature of our grief. the Coll af Nro esRs)orho ) er%”to 893k/ at
their own grief and, as an act of sacrifice, We may find it essential to attend fu- e Lollege of New Rocnefle. Dr. Dokas

. books include: Disenfranchised Grief;
attend to the family of the deceased. The perals and memorial services. The very Living with Life Threatening lliness:

loss of a friend then is another example of  pest of these may be inclusive—bringing Living with Grief: After Sudden Loss;
disenfranchised grief, the grief that results  friends to the center of the circle of mourn-  Death and Spirituality; Living With Grief:
when others do not recognize our loss. In  jng  When my dear colleague Catherine  When lliness is Prolonged; Living with
effect, we have no socially acknowledged  sanders died, | appreciated that the family ~ Grief: Who We Are, How We Grieve;
‘right to grieve” when we lose a friend.  cpose three people to eulogize —her daugh- ~ AIDS,Fear & Society;  Aging and
For example, few businesses extend time ter, a colleague, and a friend. | felt very —Developmental Disabilities; and Children
off to mourn a friend. included to hear a Co”eague speak of the MOUrning, MOUrning Children. In addition
Yet, as friends, we too grieve. Griefis catherine that | knew even as | was de- !0 these books, he has published over 60

not a function of family ties or lines of de- lighted that other eulogies touched on dif- articles and chapters. Dr. Doka is the
scent. Rather, grief follows attachment.  ferent aspects of her. | felt very included in ~ @sSociate editor of the journal Omega and
editor of Journeys, a newsletter of the

bereaved. Dr. Doka has served as a

educational and social service agencies.
www.fraleyfuneralsupply.com
planning, and participates in their annual

, consultant to medical, nursing, hospice
\[IIS]IT OUR NEW WEBSITE organizations, as well as businesses,

As Senior Consultant to the Hospice

Foundation of America, he assists in

Teleconference. In 1998, the Association

‘*‘ FRALEY Funeral Supply for Death Education and Counseling
— honored him by presenting him an Award

joplin, Missouri CFSA for Outstanding Contributions to the field of

o AT & P e death education. In March 1993, he was

1-800-641-4666 ATORATONF ArmIcA elected President of the Association for

" . : " Death Education and Counseling. Dr. Doka

gwmlg/@wned &@@fw/zated Since 1938 was elected in 1995 to the Board of the

S S International Work Group on Dying, Death

Keith Fraley Eric Zentner and Bereavement and elected Chair in

Beth Fraley-ZGnmer é?é)r?g.ymlz; Doka is an ordained Lutheran

g S Also Representing (And a heck of a nice guy— Editor & Pub-
‘?‘#Huss,;){nlleI!} lisher)

NG Bass-Mollett Publishers
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Chuckles

Editor Note: My apologies if anyone has been offended by jokes in this column

Two keys hang in an undertaker’s office: one for the organ in
the chapel; the other for one of the cars in the garage. Two
small signs above the keys read: “Hymn” and “Hearse.”

xxxxxxxxxxxxxx

Sent from Clay Atchison 111
The Van Gogh Family Tree
His dizzy aunt—Verti Gogh
The brother who ate prunes—Gotta Gogh
The grandfather from Yugoslavia—U Gogh
The cousin form Illinois—Chica Gogh
His magician uncle—Where-diddy Gogh
His Mexican cousin—A mee Gogh
His English cousin drummer—Ring Gogh
The nephew who drove a stage coach—Wellsfar Gogh
The constipated uncle—Cant Gogh
The ballroom dancing aunt—Tang Gogh
The bird lover uncle—Flaming Gogh
His nephew psychoanalyst—E Gogh
The fruit loving cousin—Man Gogh
An aunt who taught positive thinking—Wayto Gogh
The little bouncy nephew—Poe Gogh
A sister who loves disco—Go Gogh
The reluctant traveler—No Gogh
And His niece who traveled the country in a van—Winnie Bay
Gogh

*khkkkk

A man was leaving a convenience store with his morning coffee
when he noticed a most unusual funeral precession approaching
the nearby cemetery. A long black hearse was followed by a
second long black hearse about 50 feet behind the first one.
Behind the second hearse was a solitary man walking a dog on a
leash. Behind him, a short distance back, were about 200 men
walking single file. The man couldn’t stand the curiosity. He
respectfully approached the man walking the dog and said, “I
am so sorry for your loss, and this may be a bad time to disturb
you, but I’ve never seen a funeral like this. Whose funeral is
it?” “My wife’s” “What happened to her?” The man replied,
“My dog attacked and killed her.” He inquired further, “But who
is in the second hearse?” The man answered, “My mother-in-
law. She was trying to help my wife when the dog turned on
her.” A poignant and thoughtful moment of silence passed be-
tween the two men. “Can I borrow the dog?”

the man replied, “...get in line.” e‘

LW
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Comments

Hi, | am a funeral director in Pinedale, Wy. 1| receive a copy of the
dead beat and I love it. The problem is the local sexton here in Pine-
dale loves it too and he often ends up taking my copy before | am fin-
ished with it. ....... Curt Covill, Covill Funeral Home

........ PS—I enjoyed seeing Amy’s painting. John Tomp, Global Mor-
tuary Affairs.

.....] wanted to make sure that I took the time to thank you for the press
release on the Prinzing Carved Panel Funeral Coach—WOW!!!! Never
in my wildest dreams did | expect the coverage & depth that you gave
us on the introduction of the coach—it was truly impressive and most
unexpected. | also wanted you to know, of the many press releases and
from all the places that we submitted to, your coverage and article cre-
ated and sparked the most interest. We had more responses from the
Dead-Beat than from any other magazines or articles submitted—
Thank you once more! ..... Richard J. Neal, Rosewood Classic Coach,
Bob Neal & Sons Funeral Homes

Submitted by: Patti Henson, secretary
Reeder-Davis-Schindler Funeral Home, Inc. Linden, TX

How do you know when you’re staying in a Redneck motel?
When you call the front desk and say, “I gotta leak in my
sink,” and the clerk replies, “Go ahead.”

Did you hear about the $3 million Redneck Lottery?
The winner gets $3.00 a year for a million years.

Two reasons why it’s so hard to solve a Redneck murder:

1) The DNA is all the same

2) There are no dental records.

*hkhkkkhkhkkkhkkhkhkkkhhkkhkhkhkkhkhkhkhkhkkhkhkhkhhkkhhkhkhhkkhkhkhkhhkhhkhkhhkhihiihik

Though Valentine’s Day may be past by the time this is re-

ceived, in honor of it | wanted to share something sent a few

years ago. It was from a Washington Post competition asking
to rhyme the first romantic line with the least romantic second
line.

1. Thought that I could love no other, that was until | met
your brother.

2. Roses are red, violets are blue, sugar is sweet, and so are
you. But the roses are wilting, the violets are dead, the
sugar bowl’s empty and so is your head.

3. Of loving beauty you float with grace. If only you could
hide your face.

4. Kind, intelligent, loving and hot; This describes every-
thing you are not.

5. T want to feel your sweet embrace. But don’t take that bag
off your face.

6. I see your face when I am dreaming. That’s why I always
wake up screaming.

7. My love, you take my breath away. What have you
stepped in to smell this way?

(Continued on page 11)
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Chuckles (Cont.)

(Continued from page 10)

xxxxxxxx

Feeling very proud after having walked around ‘.
with her dad on the golf course for the first time, a =
little girl couldn’t wait to tell everyone at the club- _
house about it. “My daddy is the best golfer in the ~
whole world. He can play for hours and still keep

the ball from hardly ever going into those little

bhl
holes.
*hkkhkhkhkkhkhkhkhkhkkhhkhkhkhkkhhkhkhhkkhkhkhkkhhkhhhkhkhkhkhhkhhkhhhkhhhhhhhhhhdidk

sl

Comprehending Engineers:

Three engineering students were gathered together discussing
the possible designers of the human body. One said, “It was a
mechanical engineer. Just look at all the joints.” Another
said, “No, it was an electrical engineer. The nervous system
has many thousands of electrical connections.” The last said,
“Actually it was a civil engineer. Who else would run a toxic
waste pipeline through a recreational area?”
*khkhkhkhkhkhkkhkhkhkhkhkhkhkhhhhhhhkhkhkhkhkhkhhhhhhhkhkkhkhkhhkhhhhhhhiiiihx
A very sexually promiscuous man who does not take precau-
tions awoke a week after returning back in the States to find
his sex organ covered with bright green and purple spots.
Horrified, he immediately goes to see his doctor. The doctor,
never having seen anything like this before, orders some tests
and tells the man to return in two days for the results. The
man returned a couple of days later and the doctor says, “I’ve
got bad news for you. You’ve contracted Mongolian VD. It’s
very rare and almost unheard of here. We know very little
about it.” “Well, give me a shot or something and fix me up,
doc.” The doctor answers, “I’m sorry, there’s no known cure.
We’re going to have to amputate your penis.” The man
screams in horror, “Oh no, I want a second opinion!” The
doctor replies, “Go ahead, but surgery is your only choice.”
The next day the man seeks out a Chinese doctor, figuring that
he’ll know more about the disease. The Chinese doctor exam-
ined his member and proclaims, “Ah yes, Mongolian VD.
Velly lare disease.” The guy says to the doctor, “Yeah, yeah, I
already know that, but what can you do? My American doctor
wants to operate and amputate my penis!” The Chinese doctor
shakes his head and laughs, “Stupid Amellican doctor!
Amellican doctor, always want to opulate. Make more money,
that way. No need to opulate!” “Oh, thank God!” the man
replies. “Yes!” says the Chinese doctor, “You no worry! Wait
two weeky. It gonna fall off by itselfl”

An elderly gentleman had serious hearing problems for a
number of years. He went to the doctor and the doctor was
able to have him fitted for a set of hearing aids that allowed
the gentleman to hear 100%. The elderly gentleman went
back in a month to the doctor and the doctor said, “Your hear-
ing is perfect. Your family must be really pleased that you can
hear again.” The gentleman replied, “Oh, I haven’t told my
family yet. | just sit around and listen to the conversations.
I’ve changed my will three times!!!”
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David Patterson’s

Global Mortuary Affairs

Serving Dallas / Ft.Worth,
North & East Texas

Embalming * Removals * Ship-Outs * Ship-Ins * Cremation
Overland Transportation * Refrigeration * Graveside Services
Private Donor/Autopsy Suite Available

Phone 877.216.2708 Fax 972.216.2705

www.globalmortuaryaffairs.com

A man is lying on the operating table, about
to be operated on by his son, the surgeon.
The father says, “Son, think of it this
way....if anything happens to me, your
mother is coming to live with you.

Mooney-Keehley
Rochester, New York

Ken Hampson, President of Mooney-
Keehley, quality engravers, printers and
publishers of Rochester, New York, was
praised in our last issue for his stand on
prices, but three people who proof this
| magazine missed that he was located in New
B York not New Your. Sorry!! | hope every-
one understood his location especially since
his ad was right below this article, but just in
case, you know now. Be sure and give Ken
a call if he can help with your printing needs. You can view
Mooney-Keehley products on their website at
www.mooneykeehley.com.

Quality Engravers « Printers « Publishers

4% MOONEY-KEEHLEY

22 Winston Place « Rochester, NY 14607
800-451-6736 » www.mooneykeehley.com

Offering Classic, Elegant Funeral Products Since 1930
» Register Books * Photo Personalization
» Acknowledgement Cards  *Custom Design

and much more!
No Price Increases!

CALL TODAY FOR A CATALOG |

» Prayer Cards
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CLASSIFIED

Directory of Funeral Homes, Funeral Directors and
Embalmers and Crematories

RATES : $1.00 per word, with minimum charge of
$20.00. All advertising in this department is payable
in advance. If drawer number is requested please add
$8.00 to total. The identity of drawer numbers is
strictly confidential and cannot be divulged.

ARIZONA

FOR SALE: 1996 Lincoln Towncar Execu-
tive, six door, black exterior w/black vinyl
top, 21,541 miles, garage kept, $6900.00, by
original owner FH in Dallas, Texas.

For information and photos:

gwesterman@ brownmem.com

Westcott Funeral Home
1013 East Mingus Ave
Cottonwood, AZ 86326
928-634-9566 800-522-9566
Steve & April Palmer , Owners

FOR SALE: Champion procelain hydrau-
lic embalming table, old but, good condi-
tion. Turner Portiboy embalming machine/
pulsator and Champion Electric Aspirator.
Call Lowell at 417-537-4412 for more de-
tails.

“GRIEF RESOLUTION FOR CO-
WORKERS,” A self-study course
including material appropriate for business
and service club meetings available in book
form for $14.95 shipping and handling in-
cluded. H.L. Pugh & Associates Consulting,
P.O. Box 145, Golden City, MO 64748-
0145, 1-800-575-2611

The Dead Beat’s Coverage

Wyoming

Nebraska

Colorado

Kansas Missouri

Oklahoma Arkansas

New
Mexico

Arizona

Texas

Page 12

| ARKANSAS

Highland Hills
Transport Service Inc

Located in Northwest Arkansas
602 Cedarvale Rd. - Berryville, AR 72616
(870)480-9285 (Cell)

(870)423-4253 (Home)
E-Mail—hhts@cox.net
Larry D. Sanders, Owner
Ark & MO Licensed Funeral Director
Arkansas Transport License #14

MISSOURI

Hoefer

Associates
2818 S Hwy 13
Higginsville, MO 64037
(660) 584-7000
F.R. Frosty Hoefer
Funeral Business Broker

TEXAS

Austin’s #1 Transport Service
Central Texas
Funeral Transport

In our 9th year of serving Funeral
Homes throughout Texas &
neighboring states!

Toll Free 877-260-7464
Local 512-260-7464
$1.75 per mile
See us in the Yellow Book or
on the Web

www.CentralTxFuneralTransport.com

Michael D. Cox, Owner
P.O. Box 1301 *
Leander, TX 78646

Winter, 2009

TEXAS

STILWELL-TAYLOR
MORTUARY SERVICES
Jim & Mynde Taylor

4+ Independently Owned and
Operated

First Calls
Embalming
Ship-OQuts

Direct Cremation

Serving Tyler and
Surrounding Communities

Tyler., Texas
(903) 939-0521

SUPERIOR MORTUARY
& CREMATORY
SERVICES, INC.
800-276-3547

* Most Preferred Mortuary Service in
the Austin Area
*Prompt and Courteous Service at
Reasonable Prices
*NFDA-TFDA
*Over 20 Yrs Experience
Independent, Fully Insured
*Serving the Entire Central TX area
*Embalming - Cremation -
Shipping Services and
Specialty Services Upon Request
DEE BESTEIRO-PRESIDENT
1916 Tillery, Austin, TX 78723

Weatherford Mortuary Service, Inc.
817-594-8723

*Full Service Facility
*Reasonable Pricing
*Immediate and Courteous Service

amcl1811@sbeglobal.net

Alan M. Craig - Owner
1950 S. Main #213
Weatherford, Texas 76086

IF YOU WOULD LIKE TOE
ADVERTISE IN OUR DIRECTORY. @
IT WILL BE $20 PER ISSUE.f§
B PROVIDE WHAT INFORMATION B
B You wouLD LIKE DISPLAYED 8
B AND CHECK TO: HL. PUGH &8
B ASSOC., P.O. BOX 145, GOLDEN 8
g CITY, MO 64748-0145

Eﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂ



Corley Funeral Home

Crematory Explodes!!

This is from the London Telegraph by Richard
Spencer in Beijing on December 16, 2008.

The story was about Wang Diange, from the Chinese
province of Inner Mongolia. His body was found in the
“wreckage of a house where he had been overseeing the
wake of a previous family funeral. He was found after
the mourners felt a loud explosion which took off half
the roof.

Due to the weather of rain and thunder they decided
that the house and Mr. Wang had been struck by light-
ning. Though the police had come to the same conclu-
sion, further inquiries were made a few days later after
Mr. Wang’s own funeral. “As the body was being put
into the cremation chamber, it blew up spectacularly,
bursting the doors off the oven.”

“When the fire had been put out, the only clue as to
what had happened was a small twisted piece of metal,
which seemed to be the glowing remnants of a screw.”

Though at first the local metallurgists were unable to
determine what it was, they noted it bore a military serial
number. After much investigation they suggested it
might be part of a shell casing.

It was revealed that the rainfall on the day of the origi-
nal disaster was triggered by the local weather bureau
which had been firing shells into the atmosphere to break
up hail “in order to protect the local tobacco crop.” The
shells’ inside were silver iodide, a chemical that helps
break up hail into rain.

The investigators concluded, “that one shell must have
failed to explode, hit the house, and lodged in Mr.
Wang’s body.” Local newspapers said that the shell may
have gone unnoticed due to Mr. Wang’s extensive inju-
ries.

As a result of the investigation, three years after his
death the family received compensation from the
weather bureau.

DARLENE M. RUSSELL, CPC

LICENSED FUNERAL DIRECTOR
PRE-NEED SALES DIRECTOR

3) 821-6340

S VAL TN N e D b

For Grave openings in Navarro County, Texas
Steel Outer Burial Containers available upon request
Please call Corley Funeral Home.

(903) 874-3755
Also we offer our services for ship outs, removals.
Bob Corley 3™ Generation owner.

Doug Wilson General Manager

Celebrity Casket To Be Auctioned on
E-Bay??

Home

CFL PRE-MEED fouseisaiilon

Professionals in Pre-Need Funding
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The Houston Chronicle picked up an article by Ron Fran-
scell of the Beaumont Enterprise called “Family of ‘The Big
Bopper’ plans to auction his casket.” This brings a new light to
selling rock ‘n’ roll memorabilia.

It seems that the family plans to relocate the grave to a “more
visible location with a life-sized statue and historic marker.”
The movement of the grave was understandable and even the
donation of the empty casket to a rock ‘n’ roll museum, but to
auction it on e-bay to raise money for a tribute act seems to be a
bit much.

The son of J.P. “The Big Bopper” Richardson is the one that
came up with this plan. It was remarkable how they described
how the son had never seen his father until the casket had been
opened. He had been born three months after the plane crash
which claimed the lives of his father along with Buddy Holly
and Ritchie Valens. They spoke of “the day the music died.”
Coincidentally the plane crash happened February 3, 1959.
Interesting way of drawing attention to the 50th Anniversary.
The casket has been at the Texas Musicians Museum in Hills-
boro, Texas. It had been buried at the Forest Lawn Cemetery in
Beaumont, Texas.

Back to the casket details it was a 16-gauge Batesville of
which Batesville donated a sleek new one. After the 48 years
they commented “the exhumed casket was in surprisingly good
condition after being in the muddy gumbo of Southeast Texas
with only some minor rust spots and a white lime stain showing
where several inches of water once leaked into the surrounding
vault, but there was no evidence water had ever seeped into the
casket itself.” Also how his corpse was “still well-preserved.”
and “most remarkably, his thick brown hair was still perfectly
coiffed in his familiar, 1950s flat-top.”

The museum and rock historian Tom Kreason commented,
“Certainly there’ll be some distaste, but I think this is a piece of
history that is very special. Even if it doesn’t sell, we’ve made
a point about the historical value of J.P. Richardson.”

Winter, 2009
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&\‘ ~ Death Notices of Fellow Funeral Service Colleagues

= \ =
7 ARIZONA MISSOURI (Cont.) b

Dominic Aira, 78, of Douglas, died November 4, 2008 from injuries he
received in an automobile accident. In 1957 he entered the funeral
home business working under Curtis Page and Gordon Brown of
Brown-Page Mortuary and he eventually purchased the business with
Robert (Bobby) Benson. He later became sole owner. Dominic
ran his business the same way he ran his life-with an unrivaled
compassion for others and a generous and giving spirit. He served
in the Arizona National Guard for 15 years. His services were
handled by the Brown-Page Mortuary

ARKANSAS

Coy C. “Buddy” Cole, 61, of Harrison passed away December 29,
2008. He was the husband of Dee Ann (Harris) Cole, funeral director
and embalmer for Coffman Funeral Home in Harrison. Buddy also was
employed by Coffman Funeral Home where he was serving his funeral
director apprenticeship. Services were held in Harrison and burial fol-
lowed in Springfield, MO.

KANSAS

Bernardine Leiker, 80, of Great Bend, died Oct. 21, 2008. Her ser-
vices were handled by Bryant Funeral Home of Great Bend.

Dorothy Louise Rawie, 83, of Shawnee passed away Sept. 25, 2008.
She was wife of SW Professional Vehicle’s car salesman.

MISSOURI

John Examilotis, 79, of Kansas City died Sept. 6, 2008. He en- ‘&&
tered the funeral industry in 1978 and joined the Charter Funerals |~
in 1987 where he had been serving them as General Manager.

William E. “Bill” Huddleston, 84, of Joplin died January 5, 2009. He
was a licensed funeral director and embalmer work-
ing at Thornhill-Dillion Mortuary from 1944-1964
after serving in WWII. He purchased Parker Mortu- =
ary until semi-retiring in August, 2002. He served |

six years as a Missouri Funeral Director Association
(MFDA) board member and four years for the Allied
Council. He was recognized for outstanding service by
the MFDA Education Foundation. The services were done by Parker
Mortuary.

Don Edward Phillips, 74 of Eldon passed away December 27,
2008. After serving in United States Air Force he graduated |
from Central Missouri State College at Warrensburg in 1958 and |
Cincinnati College of Embalming in 1959. He owned and oper-
ated Phillips Funeral Home until retirement. Services were handled by
Phillips Funeral Home, Eldon.

Paul Jones Triplett, 96, of Seymour departed this life Dec. 11, 2008.
In 1954, he went to work for Bergman-Miller Funeral
Home. He was a licensed funeral director and em-
balmer for over 50 years working for Bergman-Miller
FH, Bogart-Bergman-Miller FH, and Holman-Howe
Funeral Homes, retiring in 2006. He also served as a
licensed Sterile Eye Euncleator. Holman-Howe Chapel
in Seymour conducted the services.

=
=
=S
3

If you know of a fellow funeral service colleague that has died that we
have not included, please send the information and picture if available
(The Dead Beat, P.O. Box 145, Golden City, MO 64748) or fax it to us
(417-537-4797) or E-Mail to Joanne@thedead-beat.com

Denotes Veteran of Military Service Page 14

Billie Scott Vaughn, 91, of Weston passed away January 18, 20009.
She was a graduate of Dodge Institute for Advanced Mortuary Studies
and National Foundation of Funeral Service School of Management.
She was the wife of Walter R. Vaughn for 73 years. She was co-owner
of Vaughn-Walker Funeral Home, Lexington, Vaughn Funeral Home,
Weston, Vaughn-Aufranc Funeral Home, Dearborn and Rollins Funeral
Home, Platte City. Services were handled by Vaughn Funeral Home-
Weston.
= Walter R. Vaughn, 94 of Weston passed away Decem-
ber 14, 2008. He graduated from the Williams Institute
of Embalming in Kansas City, KS in 1936, received his
embalmer’s license on Nov. 10, 1937, serving his appren-
ticeship with the Sheil FH in Kansas City, MO and in
1938 began his first business, Vaughn Funeral Home in
Weston. As the years progressed he was co-owner of
Vaughn-Aufranc FH, Dearborn, Vaughn-Walker FH, Lexington and
Rollins FH, Platte City. He was a past president of MFDA. Arrange-
ments were by Vaughn Funeral Home-Weston.

Milford H. H. Winter, 96 of Owensville died Jan. 26, 2009. He
owned Gottenstroeter Funeral Home with his wife until 1983.

TEXAS

— Thomas John (Tom) Darst, Sr., 91 of Houston, died
£ Dec. 27, 2008. He is the father of John F. Darst, man-
ager of Kingwood Funeral Home in Kingwood. Tom
Durst, Sr. was founder and owner of the Forest Lawn
Funeral Home and Cemetery in Houston which Tom
Darst, Jr. now manages. Services were at Kingwood
Funeral Home and Forest Lawn. (See info on pg.25)
George Charles Ebensberger, of Boerne, died Dec. 29, 2008. He was
former owner of Ebensberger Funeral Home. Ebensberger-Fisher Fu-
neral Home, Boerne handled services.
Billy Wayne Freeman, 78, of Hale Center passed away Dec. 31, 2008.
He served in U.S. Navy from 1950 —1954. He |
attended Gupton-Jones Mortuary College and |
graduated in 1957. He owned and operated Free- '
/| man Funeral Home until retiring 1997. He was a past
J president of the West Texas Funeral Directors Associa-
" Ition. Services were directed by Abell Funeral Home,
Hale Center.
Mary Therese Jackson, of Laredo, died Dec. 13, 2008. She was the
mother of Joseph M. Jackson, Jr. who is the owner/manager of Joe
Jackson Funeral Chapels in Laredo who handled the services.
Seth W. Lawrence, Jr., 84, of Anson, died Dec. 29,
2008. He served in the U. S. Navy until 1946. He |
3| studied Mortuary Science in Houston and joined his =%
father in 1947 in the operation of Lawrence Funeral
Home in Anson and retired in 1991. Services were di-
rected by Lawrence-Adams Funeral Home.

Weldon L. “Sonny” Mason, 74, of Bryan passed
away on Jan.6, 2009. He served in U. S. Navy in [
1952. In 1953 he worked for McDonald Funeral |~
Home in Bryan until 1954 when he attended Austin
Barber School and received his license in 1955. He
worked at the Hillier Funeral Home and then was a barber
for 10 years before returning in 1967 to Hillier Funeral
(Continued on page 17)
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The
I Lamcraft Collection

. .
Af terglow | W

I'd like the memory of me

g;e keepsakes you present will be
cherished for a lifetime. Give the
families you serve the ultimate in
fine quality laminated keepsakes
with the Premium Memorial Card
and Memorial Card collections

from Lamcraft. Our cards feature
beautiful full color artwork,
quality paper stock, and the finest

of lamination.

Tribute Bookmarks

With Lamcraft’s Tribute Bookmarks,

®

your families can incorporate personal INC.
photographs and their own writing 1.800.821.1333

into one-of-a-kind memorial tributes V\;ww.lam(.:raft p—

for their loved ones. yourrep@lamcraft.com

Free samples available!
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What Are the Odds???

What are the odds of having three boys, all raised
in a small town of 600,

all attending a Class D

school, all being ac-
cepted to medical
school after three

years of undergraduate
college, all being doc-
tors and all from Bea-
M ver City, Nebraska.

Justin  J. Wen-

Aaron, Chris and Justin burg, M.D., is Doc-
Wenburg tor of Internal
Medicine in Hast-

ings, Nebraska. He and wife, Kili (Rikli) also of
Beaver City, Nebraska have a son Carter, age 6 and
daughter Selah, age 3. Justin graduated from Bea-
ver City high School with the class of 1994, at-
tended three years at Chadron State College, 4 years
in Omaha at University of Nebraska Medical
School and 3-year residence program at LaCrosse,
Wisconsin for Internal Medicine. He has been
practicing Internal Medicine four years in Hastings.
Aaron C. Wenburg, D.P.T, SCS, CSCS, has a
Doctor of Physical Therapy Degree and is also a
Certified Strength and Conditioning Specialist. He
recently became a board certified, Sports Specialist,
and is one of only nine in Nebraska with this certifi-
cation, with only 708 in the United States. His wife
Andrea (Moomey) is from Holdrege, Nebraska.
They have one daughter Amelia, who will be two in
March. Aaron graduated from Southern Valley
High School with the first graduating class from the
new school in 1996. Aaron attended 3 years at Fort
Hays State College at Hays, Kansas before being
accepted at University of Nebraska Medical School
at Omaha, graduating in 2002. He practiced Physi-
cal Therapy for 4 years in Lexington, Nebraska un-
til July, 2006, when he was accepted for a Post-
Graduate Sports Physical Therapy Residency
through Gundersen Lutheran Hospital & the Uni-
versity of Wisconsin in LaCrosse, Wisconsin. He
studied Sport injury therapy and also did some
teaching at the University during this one year pro-
gram. In June of 2007 Aaron and his family re-
turned to Nebraska and Aaron began practicing at
Hastings Physical Therapy Clinic in Hastings, Ne-
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braska.

Chris E. Wenburg, D.D.S. is Doctor of Dental Surgery.
Chris graduated from Southern Valley High School in
1999. He attended Chadron State College for three years
before being accepted at University of Nebraska Medical
School, Dental division in Lincoln, Nebraska. He re-
ceived his degree in 2006. following graduation he com-
pleted a one year program of Advanced Education in Gen-
eral Dentistry at University of Missouri in Kansas City. In
July of 2007 he married Jillian (Tangeman) and following
a honeymoon began practicing at Ord Family Dentistry in
Ord, Nebraska.

The parents, Jim and Rogene Wenburg of Beaver City
own and operate funeral homes in Beaver City, Arapahoe
and Elwood, Nebraska. They are thankful for the opportu-
nity they have had to raise their family in a small commu-
nity and for the opportunities their sons have had as a re-
sult of growing up in that small community. Jim was
raised in Cozad, Nebraska and Rogene (Hansen) in North
Platte, Nebraska. They have been married since 1973.
They purchased the funeral home in Beaver City on Janu-
ary 1, 1980.

Aaron, Chris, Rogene, Jim and Justin
Wenburg

That’s when Your Ad
will be working for you!

\;
JFuneral Home & Cemetery Dlrectory

(Previously Published as The National Yellow Book of Funeral Direct

The Funeral Industry’s #1 Trade Directory

For advertising rates contact Nomis Publications, Inc.
800-321-7479 « Fax 800-321-9040
E-mail kim@nomispublications.com * www.nomispublications.com

\__ Famiy Owned and Operated Since 1974 PO Box 5159 * Youngstown, Ohio 44514 )

Winter, 2009



The Dead Beat

The “e” Series Plans

Preneed Funeral Policies

* Single Premium / Guaranteed Issue

* 3-, 5-, 10-Pay / Full Benefit

* 3-, 5-, 10-Pay / Graded Benefit

* Two<Year Pay-Up Option (same as cash)

+Casket Protection (no restrictions)

E v sincreasing Death Benefit Credited Daily
' * Inflation Protection Bonus

Life Insurance Coniﬁany
) * Death Away.From Home Rider
 For more information contact: * .+ Attractive Commissions
the Marketing Department * Internet Claim Submission
: (800)657-6351 + Internet Verification of Policy Values
M"“M"m X o '-‘Applications submitted via the web
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To Those | Love

By Shawn Hughes for his Uncle—

Rev. John T. Weyer, Jr.
(See Obituaries on this Page)

Death Notices of Fellow Funeral
Service Colleagues (Cont.)

(Continued from page 14)

Home and was employed for more than 50 years. He also worked for A & M’s Col-
lege of Medicine in the anatomy department since they opened their doors in 1977
and he retired in 1994. Services were conducted by Hillier Funeral Home.

Joseph W. Merchant, Sr., of Arlington, died Dec. 27, 2008. He is the father of
Joseph W. Merchant, Jr., funeral director at Davis Greenlawn Funeral Home. Joseph
was a former employee of Moore Funeral Home, Arlington. Davis Greenlawn Fu-
neral Home in Rosenberg conducted the services.

Jon E. Payne, of Oro Valley, AZ died Jan. 18, 2009. He was the brother of Eugenia
(Jean) Robbins and brother-in-law of O.C. “Chet” Robbins of the Texas Funeral Ser-
vice Commission.

Elizabeth Oats Franklin Purdy, died October 16, 2008. She was a
founding partner of the Franklin- Bartley Funeral Home until her re-
tirement in 1980. A visitation was held at the Putman Funeral Home
in Kingsland and a visitation and services were conducted at the Frank-
lin-Bartley Chapel in Lubbock under the direction of Bartley Funeral
Home (Thad Bartley) of Plainview, TX.

Margarita Rojas, of Houston died Jan. 21, 2009. She is the mother of Yolanda
Nieto and wife of Andrew Nieto from Funeraria Del Angel. Her services were han-
dled by Funeraria Del Angel Chapel.

Glenna Fay Trent of Sweetwater died Dec. 22, 2008. She was the mother of Jackie
Trent of Cate-Spencer & Trent Funeral Home-Sweetwater. Her services were under
the direction of Seydler-Hill Funeral Home.

Rev. John T. Weyer, Jr. of Houston died Dec. 4, 2008. He was the
uncle of Shawn Hughes, a contributor to The Dead Beat. See poem
next to this that he wrote for his uncle. Rev. Weyer had been a priest
for the Archdiocese of Galveston-Houston for 35 years.
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Blessed Jesus take my hand
and lead me to the promised land.
Take to your kingdom so great.
I know my family and friends

are waiting at heaven’s gate.

You have filled my life with love.
Now it is time for me to come to heaven
above.
| fought the fight and kept the faith.
For as long as | could, | ran this race.

Today, | saw my maker face to face.

At the beginning of the day,
with the rising of the morning sun.
My race was finally done.

| was welcomed in heaven where | Will rest
forever more.

Those | love were waiting for me to welcome
me home.

| leave you with love which

I now send from heaven above.
Peace became mine and | suffer no more.
When | went to heaven | did not go alone.

A special angel came to carry me home.
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Ethics and Etiquette of Expressing Sympathy
(Cont.)

(Continued from page 1)
member the support they are given and will meet that support
when they are called upon in the future.
If you have decided to send some form of sympathy other than
a monetary donation to a bereaved associate and/or their family
who has used the words “in lieu of flowers....” its important to
remember that there is the option to send flowers. A family who
has used that phrase may be disappointed to find that there are no
flowers at the services. Your colorful addition, however extrava-
gant or modest, may be the only arrangement there. Your sup-
portive effort will be very appreciated.

When representing a business, institution, or government
agency, is very important to know sympathy etiquette and
how to express sympathy to your employee and their family.

LAAAAAAAAAAAAAAAAAAAAAAAAALAAAALAAALAAAA MM Asaisaiisssiisssiissisisss  ® FlOwers and sympathy plants are usually sent to the funeral
Directory of Advertisers home or site of services once the news of the loss is an-
3 3 nounced. They should arrive prior to viewing and visitation
3 . . 3 or services. When sending flowers to a church or denomina-
ﬁﬂggciﬁagﬁgﬁar?obsrg:qnlﬁ;e(r;\gce & Crem. gg 50 tiongl affiliate, its _imp_ortant to ren_1en_1b_er you are not sup-
¢ Baxter Vault Co B Pg 5 3 pqrtlpg t_he denommatlon, bL_Jt the mdmdua} you know. |If
CFEL Pre-Need ' Pg 13 this is §t|l| of question, sending sympqthy gifts, flowers anq
Central Texas Funeral Transport Pg 12 cards directly to the bereaved’g home is acce_:p.table. Also, if
3 Cherokee Casket Company Pg 2 fqr some reason the rowers will be late arriving to the ser-
3 corl ey Funeral Home Pg 13 3 vices, alwgys send tl_lem directly to the bereaved’s home so
Custom Air Trays Pg 23 asnot to dilsrupt SEIVICES. . .

3 Dallas Institute of Funeral Service Pg 8 ¢ If you wish to mclude the compan_yllogo with the gift or
3 Federated Insurance Co. Pg 7 flowers be very discreet. The_Iogo,_ if included at all, should
3 Fraley Funeral Supply Pgo ¢ only be small on the qard. If mdw@uals or leaders from the
Frigid Fluid Co Pg 29 company or agency wish to send their own _sympathy expres-
: Global Mortuary Affairs Pg 11 sion they are free to do so, but one expression, such as flow-
3 Hanley Coach Sales Pg26 ers should be made from the company as a whole.
Highland Hills Transport Service, Inc Pg 12 : ¢ Intoday’s worl_d we are priv.ileg-ed- to live in a diverse §oci—
3 Hoefer Associates Pg 12 ety, hov_vever this can make it difficult to know What. is an
i Lamcraft, Inc. Pg15 & appropriate form of sympathy. _For example some rellglo_ns
LJ Enterprises Pg 2 and cultures only accept certain colors of flowers, while
3 Last Ride Motorcycle Hearse Co. Pg23 [ (Continued on page 28)
3 Mid-States Professional Services Pg27
3 Miller Coach & Limousine Sales Pg31 [
3 Nomis Publications Pg16 [
3 Pierce Chemicals & Royal Bond Pg24 ¢ ‘
3 Preneed Marketing Pg32 [
3 Schaefer Mortuary Service Pgd4 [ Texas
3 Security National Life Insurance Co. Pg25 F 1 Di
3 Springfield Mortuary Service Pg3 unerq = 1Irectors
3 Stilwell-Taylor Mortuary Services Pgl2 [ Assoc1at10n
3 Superior Mortuary & Crematory Service Pgl2 ¢
3 Texas Funeral Directors Association Pg18 £ Professionals Serving Texas
{ Thomas & Sons Service Company Pg19 ¢ Foanline Sich 1800
3 United Heritage Life Insurance Co. Pgl7 [ 1513 South Interstate 35
3 Vantage Products Corporation Pg28 ¢ Austin, TX 78741
Weatherford Mortuary Service Pg 12 (800) 460-8332
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As We Drive By

We love to take pictures as we go by funeral homes, but
we’d welcome pictures, if you send them to us.
These pictures were provided by Bill Murray.

Miller-Dutra Coastside Chapel

Half Moon Bay, California Gash Memorial Chapel

Lawrenceburg, Kentucky

THOMAS & SONS SERVICE COMPANY

1606 EAST MCCARTY ST. JEFFERSON CITY, MO 65101
SINCE 1991

PROFESSIONAL REMOVAL, EMBALMING AND TRANSPORT SERVICE
COMPLETE SHIPPING SERVICES DIRECT CREMATIONS

COLUMBIA, FULTON, JEFFERSON CITY,
LAKE OF THE OZARKS
AND ALL OF CENTRAL MISSOURI

CALL TOLL FREE: 1-866-659-8222
FAX 573-761-5332

“OUR FAMILY SERVING YOUR FAMILIES”
MFDEA
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Something to Think About

A holy man was having a conversation with the
Lord one day and said, “Lord, I would like to know
what Heaven and Hell are like.” The Lord led the
holy man to two doors. He opened one of the doors
and the holy man looked in. In the mid-
dle of the room was a large round table.
In the middle of the table was a large
pot of stew which smelled delicious and
made the holy man’s mouth water. The
people sitting around the table were thin
and sickly. They appeared to be fam-
ished. They were holding spoons with very long han-
dles that were strapped to their arms and each found it
possible to reach into the pot of stew and take a
spoonful, but because the handle was longer than
their arms, they could not get the spoons back into
their mouths.

The holy man shuddered at the sight of their misery
and suffering.

The Lord said, “You have seen Hell.”

They went to the next room and opened the door. It
was exactly the same as the first one. There was the
large round table with the large pot of stew which
made the holy man’s mouth water. The people were
equipped with the same long-handled spoons, but
here the people were well nourished and plump,
laughing and talking. The holy man said, “I don’t
understand.”

“It is simple,” said the Lord, “it
requires but one skill. You see,
they have learned to feed each
other, while the greedy think only
of themselves.”

40 Tips for a Better Life in 2009

1. Take a 10-30 minute walk every day. And while you
walk smile. It is the ultimate anti-depressant.

2. Sitinsilence for at least 10 minutes each day.

3. BuyaDVR and tape your late night shows and get
more sleep.

4. When you wake up in the morning complete the follow-
ing statement, “My purpose is to today!”

5. Live with the 3 E’s—Energy, Enthusiasm, and Empa-
thy.

6. Play more games and read more books than you did in
2008.

7. Make time to practice meditation and prayer.
They provide us with daily fuel for our busy lives.

(Continued on page 28)

What Will Archaeologists of the
Future Find? By Lowell

479-410-2121

Archaeologists of the future may be perplexed by the
lack of artifacts, marked graves and mummified re-
mains as the cremation with scattering and green bur-
ial trends grow. Scattered cremains and unmarked
graves with all biodegradable contents should have the
GPS location archived on the assumption that the re-
trieval software will still be upgraded 4,000 years
from now.

Consultants and convention programs are featuring
green burial practices. It may not become a wide-
spread movement, but funeral directors need to be in-
formed about the various aspects. Rural-oriented fu-
neral homes have probably done some shade of green
burial without having to have paid a fee to a self-
appointed council to certify them as a green provider.

It seems to me there may be more green sections
added to existing cemeteries than new green ones es-
tablished. Using the green theme of protecting natural
areas by raising money from plot sales in a portion of
the tract may be feasible for the resurrection of aban-
doned cemeteries. Entrepreneurial funeral directors or
local groups might want to consider this possibility.

Green cemetery proponents cite the benefits of bury-
ing our dead the way they used to instead of in a for-
mal manicured memorial park. They seem to forget
that people organized modern cemeteries because they
did not like the old way.

Aaron Beasley

Embalming Service & Crematory

1-866-410-2122

Quality Professional Care
Excellent Service
Fair Pricing
Statewide Cremation

Fax 479-410-2190

SERVING FORT SMITH,
WESTERN ARKANSAS & EASTERN OKLAHOMA
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Who is “The Last Ride
Motorcycle Hearse Co.?”

The Last Ride Motorcycle Hearse Co. was started in
May of 2008 in Springfield, Missouri. The idea came to
Ty Conklin while he and his friends followed a hearse
from a funeral home in Springfield to a rural cemetery
north of Brighton. Inside the hearse was a good friend
and fellow motorcycle enthusiast who had died from
cancer. The funeral consisted of the usual biker add-on’s
that make a funeral less traditional and more personal. A
Harley-Davidson decal was placed on the casket, motor-
cycle memorabilia was scattered around, and pictures of
past motorcycle rides were viewed by the guests as they
entered the funeral home. The family and guests wore
biker T-shirts, jeans and bandanas, many of the guests
rode motorcycles to the funeral home, and after the ser-
vice the bikers followed the hearse to the cemetery. This
is how motorcycle enthusiasts show how much they care
for a fallen friend, and celebrate the lifestyle they choose
to live.

The idea Ty had was to offer a more non-traditional
service for the motorcycle community. A 2002 Harley-
Davidson Softail trike is used to pull a custom made
hearse carriage from the funeral home to the cemetery.
The trailer Ty and his friends’ built is styled after the
horse drawn carriages used in the old west, complete
with gas lamps, leather carriage top and six foot win-
dows on each side.

The Last ride Motorcycle Hearse Co. had its first fu-
neral service in July of 2008. Skip White, of White Fu-
neral Home in Cassville, Missouri was asked to direct
the funeral service for Curtis Ayers, a member of
(B.A.C.A.) “Bikers Against Child Abuse” who had died
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in a motorcycle accident. The Ayers family wanted a
more non-traditional service and Mr. White had heard
about a new Motorcycle Hearse service in the Springfield
area. The Last Ride Motorcycle Hearse Co. was hired.
Hundreds of friends attended the funeral service, after-

ward the motorcycle hearse was followed by 154 motor-
cycles in a three-mile long procession to Shell Knob, 50
miles away. The Ayers family said the funeral was the
most personal service they could have asked for and could
not have been more pleased with both White Funeral
Home for being open-minded about non-traditional ser-
vices, and the Last Ride Motorcycle Hearse Co. for pro-
viding such a unique tribute to bikers.

Since July, the Last Ride Motorcycle Hearse Co. has
been hired for several funeral services in Southwest Mis-
souri, and two in the Kansas City area. Ty hopes to
spread the word about this unique service to the funeral
directors in Oklahoma, Kansas and Northern Arkansas as
well.

For information about the Last Ride Motorcycle Hearse
Co. and the services offered, contact Ty @ 417-865-8885
or check out the website at
www.lastridemotorcyclehearse.com

See Ad on Page 23
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“Dear Counselor....”
By Bill Stalter

The Dead Beat

Dear Counselor,

With the NPS failure, and preneed sellers and in-
surance companies cutting their growth pay-
ments to funeral homes, hasn’t the guaranteed
preneed contract become a Ponzi scheme that
requires new sales to fund the older contracts?
kkkkkkkkkkkkkkkkkkkkkkhkkkkhkkkkkkkkhkhkkkkkkk

Commentators refer to NPS’ business practices as a
Ponzi scheme not because of the guaranteed pre-
need contract, but rather, because of the high com-
missions paid at the front end, and the promises to
pay the provider's at need prices. NPS burned the
candle at both ends, and attempted to exploit reinsur-
ance arrangements when the wax began to run out.
As to the industry’s other preneed sellers and insur-
ance companies, the current financial crisis is impact-
ing everyone. Insurers will always play a major role in
preneed funding. Third party sellers also serve an
important function for the funeral homes that want a
preneed sales force but do not have the time or re-
sources. This isn’'t to say there aren’t problems with
the guaranteed preneed contract.

Insurance and trusts have not been able to keep
pace with the funeral home’s costs, and specifically,
merchandise costs. The smaller operator is most
vulnerable to this situation. However, | question
whether an operator can pull the plug on the guaran-
teed contract if the competition continues to offer it.
Operators may have to become more selective in how
they offer the guaranteed contract, and whether it will
cover the more expensive types of merchandise.

The US death care industry is somewhat unique in
how it has defined preneed exclusively in terms of the
guaranteed contract. The death care industries of
England, Canada, Australia and New Zealand rely on
preneed that is defined more in terms of a financial
product offered by banks. These programs are simi-
lar to the final expense products offered by insurance
companies, except they are trust based.

The preneed transaction needs to evolve to provide
the industry and consumers more flexibility and
safety.

Bill Stalter answers our questions for educational
purposes only. Itis The Dead Beat’s intent to give
the reader general information about legal issues,
not to provide legal advice. If a reader needs legal

Cemeteries & Grave Diggers
By Joanne Howard

El or The Dead Beat’s and we will get some [

El email: wastal@swbell.net

N or

On my last funeral 1 had quite the challenge finding out who
gone up and who was allowed to open

and close the grave. Now you would i\_‘f’ S

and in a big city, it probably isn’t, but FASHEERESSE.

in rural America things are changing. § LS
Maybe it’s the shrinking population

the guard to younger people, but it took about seven or more
calls to get everything set up for a burial.

get the grave marked. This shouldn’t have been a problem be-
cause a stone was already there, but there was a fee for marking
leader of the board the one that we contact when we have a
burial.

thought things might have changed. The last contact person
was the logical place to start. | called him and he gave me two
contact said | would probably have to wait until evening be-
cause the new individual would not be home until then. The
for me to call the other individual later.

I asked the old contact and new contact if they knew if the
urer contact that | sent the payment to in the past, so | called her
and she wasn’t home and left a message. | was trying to get
need arrangements on a preneed contract, so | could apprise
them of the any additional costs. During the arrangement con-

was in charge of the cemetery, if their grave marking fee had

not think that this would be a problem

base around us or just the changing of
First, I had to find out who was in charge of the cemetery to
the grave. In rural cemeteries there is usually a board with the
I hadn’t had a burial in the cemetery for quite awhile, so I
phone numbers of people that could help me. The previous
other person had a cell phone, so | tried him. Of course, he said
marking fee had gone up. None of them knew. | had a treas-
this all taken care of before | met with the family to finalize at-
(Continued on page 23)

NI (NN N N N N N N N N N

We need some questions for the N
“Dear Counselor....” column.

Please send your questions to Bill’s e-mail

answers in future issues.

bill@stalterlegal.com

ANl () A apa(l () 4

advice, he or she should hire an attorney. Reading Editor@thedead-beat.com
The Dead Beat should not be used as a substitute Or
for legal advice from an attorney. When Bill pro- —_
vides legal advice he does so for Stalter Legal Fax: 1-417-537-4797
Services in Overland Park, Kansas. Bill also provides consulting
services through Preneed Resource Consultants, which can be
found at www.preneedresource.com. E E E E E E E E E E B
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YOU WOULDN'T USE OUR LEAK-RESISTANT
CREMATION TRAY AS A COOLER, BUT YOU COULD.

Our Cell Phone and
Our Bible

Ever wonder what would happen if we treated our
Bible like we treat our cell phone?
What if we carried it around in our purses or
pockets?

What if we flipped through it several times a day?
What if we turned back to go get it if we forgot it?
What if we used it to receive messages from the
text?

What if we treated it like we couldn’t live without
it?
What if we gave | it to kids as gifts?
What if we used it when we traveled?

=

What if we used it in case of emergency?

We test ours in the lab so you don’t " + o .
have to testitin the real world. CusT Om This is Somexlﬁgget;; rrr;?kg you go...Hmm...
1-800-992-1925 | CustomAirTrays.com AIR TRAYS .

Cemeteries & Grave Diggers (Cont.)

(Continued from page 22)

ference, the woman called back to say she had retired from
the position and gave information about her successor. |
didn’t take the call, but she didn’t know if the fee had in-
creased either.

Finally in the evening | contacted the cemetery marking
person and he agreed to mark the grave, but didn’t know if
the fee had increased. (I gave up and decided to just pay
the last cost | had been given.) Then | asked him about the
grave opener we had last used, he said that person was
unacceptable due to how he had left previous graves. He
told me about another person, but didn’t have his phone
number.

The new grave digger was from a town that wasn’t in our
phone book, so | had to call another funeral home to get
his phone number. Then | called the grave digger to set
everything up. After asking about his availability and
costs | finally achieved the opening of the grave. Only
problem is | would now have to let the family know that
the price was going to be higher.

So at this time after the numerous phone calls | was glad
that | had finally accomplished getting most things done in
relation to the burial. Next | had to tackle the vault com-
pany and the weather (which happened to turn into several
inches of snow) before | would finally get the burial done.

As you can see it was quite a challenge to line up all of
this and get the appropriate people and find out the correct
costs. And families wonder what we do to charge what we

Page 23

Oh, and one more thing.
Unlike our cell phones, we don’t have to worry
about our Bible being disconnected, because Jesus
already paid the bill! And no dropped calls!

Tidbits:
Acronym for BIBLE: Basic Instructions Before
Leaving Earth.

Be kinder than necessary, for everyone you meet
is fighting some kind of battle.

Sorry looks back, worry looks around, faith looks
up.

Have a blessed and wonderful day, and don’t for-
get your cell phone AND your Bible!

B At ae

417 865 8885

MGT@BCYCLE Tv Conklin - Owner / Driver
“ Serving Missouri-Arkansas-Kansas-Oklahoma

www.LastRideMotorcvcleHearse.com
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Introducing

TraumaCare
by Pierce

e 30 Index e Superb Case Results In

Trauma, Geriatric or Normal

e Rapid Fixation e With Non-Staining Dye

Figedbple e Expedited Diffusion e For Superior Performance
I add Pierce Vitahue or Cosmo Dye
¥ f'f:f'iff,_m., e Simplifies Restoration e Clarified Bleaching Action

Piars
B Bronse Way Datas Taxss I8
16RO (1P

PIERCE COMPANIES
4722 Bronze Way . Dallas, TX 75236
800-527-6419 : 214-333-4230 - Fax 214-337-3658

Life in the 1500’s

Hence the saying, “Don’t throw the baby The wealthy had slate floors that
out with the Bath water.” would get slippery in the winter when

The next time you are washing your I—!ouses had the}tched rc_)ofs a wet, so they spread thr_esh (s_traw) on the
hands and complain because the water —thlck straw-piled  high, B flgor to help keep their footing. As the
temperature isn’t just how you like it, with no wood underneath. winter wore on, they added more thresh
think about how things used fo be. It was the only place for . until, when you opened the door, it

Here are some facts about the 1500s: animals to get warm, so all e — would all start slipping outside. A piece

Most people got married in June be- the cat_s anql other small anim_als _(mice:\, of wood was placed in the entranceway.
cause they took their yearly bath in May, bugs) lived in the roof. When it rained it  Hence, the saying thresh hold.

and still smelled pretty good by June. became inpper_y and sometimes the ani- (Getting quite an education aren’t
However, they were start- mals would slip and fall off the roof. you?)

ing to smell, so brides car- Hence the saying , “It’s raining cats and In those old days, they cooked in the
ried a bouquet of flowers to dogs.” kitchen with a big kettle that always

There was nothing to stop things from  hung over the fire. Every day they lit the

hide the body odor. Hence e - ' ;
falling into the house. This posed a real fire and added things to the pot. They

the custom today of carry-

ing a bouquet when getting problem in the bedroom where ate mostly vegetables and did not get

married. bugs and other droppings could much meat. They would eat the stew for
Baths consisted of a big tub filled with ~ MESS up your nice clean bed. dinner, leaving leftovers in
hot water. The man of the house had the  Hence, a bed with big posts and the pot to get cold over-
privilege of the nice clean water, then all & Sheet hung over the top af- Ga—2 ) night and then start over
the other sons and men, then the women forded some protection. That’s the next day. Sometimes
and finally the children, how canopy beds came into ex- stew had food in it that

s0 dirty you could actu- something other than dirt. Hence, the say-  hot, peas porridge cold, peas porridge in

last of all the babies. IStence. had been there for quite
Q By then the water was The floor was dirt. Only the wealthy had  awhile. Hence the rhyme, Peas porridge
ally lose someone in it. ing, “Dirt poor.” (Continued on page 25)
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Thomas Darst Sr.-
“He transformed a
cemetery into a memorial
park”

“Thomas Darst Sr.—outdoorsman,
orchardist, raconteur and founder of
Houston’s Forest Lawn Cemetery
and Funeral Home....” is how the
article started in the Houston
Chronicle by Allan Turner.

After his death an article recalled
his “love of nature was reflected in
flowers and orchards of FOREST
LAWN.”

He was born on the family farm in
North Texas but Darst came to the
Houston area after WWII. He first
worked at a cemetery in Dickinson
but bought the old Genoa Cemetery
when it came up for sale and planned
to turn it into a “memorial park.”

He son recalled about picking up
acorns and shrubbery that were
planted in the cemetery. His son Paul
said, “Almost everything out there
came as a result of him wanting to
make it look like a park.”

Darst’s cemetery, “with grave-
stones flush to the ground, had little
in common with the old burial
ground that preceded it,” his son said.
Darst is “credited with bringing the
concept of companion burials— the
practice of interring more than one
individual in a grave-to Houston. His
glass-roofed, multisided mausoleum
also was thought a first for the city.”

Later in life he purchased a small
house next to the graveyard and
opened a funeral home.

His interests were broad ranging
from a bluebonnet hill, orchard and
large garden, stocking his lake with
fish and inviting people to partake of
the bounty.

His daughter, Elsie Biron, “...He’d
tell people to come by for oranges
and grapefruit. He’d give away the
produce, but he always limited how
much you could take. He wanted to
be sure there would be some left for
other people.”

Darst had pride, having had an an-
cestor among the Alamo’s defenders.
and seemed blessed with “unflagging

energy.”
(See Pg. 15 for Thomas Darst, Sr.’s obituary)

L 00K under our hood.

Classic Products with a history of Performance.
We bring a SEFVICe approach to pre-need./j‘;

We look forward to working with you.

S N For more information, call today!

SECURITY | . .
NaTIONAL| Funding your future

e 1965 one family at a time.

1-800-826-6803

Security National Life Insurance Company | P.O. Box 57687 | Salt Lake City, UT 84157-0687

ommumications.

BESTSouth (

©Security National Lifc Insurance Company

Life in the 1500’°s (Cont.)

(Continued from page 24)
the pot nine days old...

Sometimes they could obtain pork,
which made them feel quite special.
When visitors came
over, they would hang
up their bacon to show
off. It was a sign of
wealth that a man
could bring home the bacon. They would
cut off a little to share with guests and
would all sit around and chew the fat.

Those with money had plates made of

pewter. Food with high acid

content caused some of the

lead to leach onto the food,

causing lead poisoning death.

This happened most often with

tomatoes, so for the next 400
years or so, tomatoes where considered
poisonous.

Bread was divided according to status.
Workers got the burnt bottom of the loaf,
the family got the middle and guests got
the top, or the upper crust.

Lead cups were used to drink ale or
whiskey. The combination would some-
times knock the imbibers out for a couple
of days. Someone walking along the road
would take them for dead and prepare
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them for burial. They were laid out on
the kitchen table for a couple of days
and the family would gather around and
eat and drink and wait and see if they
would wake up. Hence the custom of
hold a wake.

England is old and small and the local
folks started running out of places to
bury people. So they would dig up cof-
fins and would take the
bones to a bone-house,
and reuse the grave.
When reopening these
coffins, 1 out of 25 cof-
fins were found to have
scratch marks on the
inside and they realized
they had been burying people alive. So
they would tie a string on the wrist of
the corpse, lead it through the coffin and
up through the ground and tie it to a
bell. Someone would have to sit out in
the graveyard all night (the graveyard
shift) to listen for the bell; thus, some-
one could be, saved by the bell or was
considered a dead ringer...

And that’s the truth. Now, whoever
said History was boring!!!

Educate someone. Share these facts
with a friend.
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HANLEY COACH SALES
Call 1-800-424-9093

Coaches
2005 Cadillac S & S Coach Wht/Wht Ext/ Blue Int 39,000 mi
2005 Cadillac S & S Coach Wht/Wht Ext/ Blue Int 37,000 mi
2004 Cadillac S & S Coach Blk/Blk Ext/Gray Int 37,000 mi
2003 Cadillac S & S Coach Wht/Wht Ext/Blue Int 42,000 mi
2000 Cadillac Superior Coach ~ Wht/Wht Ext/BIk Int 42,000 mi
2000 Cadillac Superior Coach  Blk/Blk Ext/Blue Int 51,000 mi
1998 Cadillac M & M Coach BIk/Blk Ext/Blue Int 48,000 mi
1992 Cadillac Federal Coach Wht/Wht Ext/Blue Int 24,000 mi
1992 Cadillac Federal Coach Silv/Blk Top/Blue Int 62,000 mi
1990 Cadillac S & S Victoria BIk/BIk Ext/Burg Int 72,700 mi
Limousines
2005 Cadillac S & S 6-Dr Wht/Wht Ext/Blue Int 38,000 mi
2004 Cadillac S & S 6-Dr Wht/Wht Ext/Blue Int 38,000 mi
2003 Cadillac S & S47” 6-Dr  Wht/Wht Ext/Blue Int 13,000 mi
2003 Cadillac S & S47” 6-Dr  Wht/Wht Ext/Blue Int 9,200 mi
2003 Cadillac Eureka 6-Dr Gray/Gray Ext/Gray Int 29,000 mi
1999 Cadillac Eureka 6-Dr Wht/Wht Ext/Blue Int 39,000 mi
1997 Cadillac M & M 6-Dr BIk/BIk Ext/Black Int 68,000 mi
1996 Cadillac Superior 6-Dr Blk/Blk Ext/Black Int 78,500 mi
Specialty Vehicle
2003 Cadillac S & S Coach 2005 GMC Denali XLT Wht Ext/Neutral Int 72,000 mi
“We Deliver Anywhere FINANCING &
in the Continental U.S.” LEASING AVAILABLE

(636) 728-0900 *
§t. Louis, MO

Authorized Dealer for

2003 Cadillac S & S 6-Door

Limousine ' {{/ E :}
2005 GMC Denali XL \ y
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As We Drive By

We love to take pictures as we go by funeral

them to us.
These pictures provided by Bill Murray.

Memphis e
Funeral Home |4
Memphis, |
Tennessee
Est. 1931

Halsted N. Gray-Carew & English, Inc.—San Francisco, CA—
Established. 1850

Shackelford
Funeral
Directors
Adamsville,
Tennessee

A Distributor of
FERNO-WASHINGTON, INC.
Mortuary Products Repah'

* Porti-Boy

¢ Edwards Duo-Tronic

* Dodge Needle Injectors

¢ Other Mortuary Equipment

Mid-States Professional Services

Dependable Service for 22 Years

201 S. 1st Street  * Pleasant Hill, Missouri 64080
JAMES D. (JIM) BROWN (816) 540-2377

(1- 800) 252-5147
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Maintenance Forgets To Turn Off The
Lights
“It is Hard to Get Good Help Now Days”

The Higginbotham Funeral Home, Walnut Ridge, Arkansas is
across the street from the Lawrence County Sheriff’s office.
On the night of December 3, the funeral home’s maintenance
man, Robert Lee Lewis, left a light on in the basement when he
stepped out briefly. Walnut Ridge police officer James Price
noticed the light on and finding an unlocked door proceeded to
investigate the basement area. In a room not far from the em-
balming room he found the ingredients and equipment for
cooking “meth.” Lewis returned while the officer was still
checking out the place and admitted that the items belonged to
him and was arrested.

Higginbotham’s manager, Betty Lawrence, indicated that
Lewis had initially “...been doing his job real well, ...but he
started getting slack the last month.” Lewis was fired that
night after his arrest.

The manager at the funeral home had not noticed the smell of
ether which often accompanies “meth” cooking. Walnut Ridge
Police Chief Leslie Gates suggested, “They might not have
smelled it because of all the flowers in the funeral home.” Af-
ter several calls manager Lawrence assured the public, “Things

are going on as usual here.”
Info from Arkansas Democrat Gazette, Kenneth Heard 1/22/09

40 Tips for a Better Life in 2009 (Cont.)

(Continued from page 20)

8.  Spend time with people over the age of 70 and under the age of
SiX.

9. Dream more while you are awake.

10. Eat more foods that grow on trees and plants. Eat less food that
is manufactured in plants.

11. Drink green tea and plenty of water. Eat blueberries, wild Alas-
kan salmon, broccoli, almonds & walnuts.

12. Tryto make at least three people smile each day.

13. Clear clutter from your house, your car, your desk, and let new
and flowing energy into your life.

14. Don’t waste your precious energy on gossip or issues of the past,
negative thoughts or things you cannot control. Instead invest in
the positive present moment.

15. Realize that life is a school and you are here to learn. Problems
are simply part of the curriculum that appear and fade away like
algebra class but the lessons you learn will last a lifetime.

16. Eat breakfast like a king, lunch like a prince and dinner like a
college kid with a maxed out charge card.

17. Smile and laugh more. It will keep the NEGATIVE BLUES
away.

18. Life isn’t fair, but it’s still good.

19. Life is too short to waste time hating anyone.

20. Don’t take yourself so seriously. No one else does.

21. You don’t have to win every argument. Agree to disagree.

22. Make peace with your past so it won’t spoil the present.

23. Don’t compare your life to others’. You have no idea what their
journey is all about.

(Continued on page 30)
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Ethics and Etiquette of Expressing Sympathy
(Cont))

(Continued from page 18)
other accept only food. Know the individual you are send-
ing sympathy to. When there is still a question of what to
send, check with the funeral home or local florist as they
usually have a list of what the family is accepting.

Hard times come upon all of us. It is the support and care
while we endure that we remember. While it may be a chal-
lenge to know what to say or do for a bereaved family, it is
important to remember that all gestures of kindness help to
ease mourning and increase feelings of security. As a leader or
representative of a business, institution or government agency,
you know there is a mutual respect and support between an
employee and their family and the institution. It is your re-
sponsibility to show that they’ll be supported while they mourn
and when they return to work.

Resources.

How to Express Sympathy
Http://www.ehow.com/how_2239763_express-sypathy.html
Http://www.isnare.com/?aid=80336&ca=Death

The Importance of Flowers in Mourning
Http://www.inlieuoffloers.info/index.php?s=2
Http://exinearticles.com/?The-Importance-Of-Sympathy-Flowers&id=786702
Different Religious Traditions
Http://entertaining.about.com/cs/etiquette/a/funeraletiquett.htm
Http://www.ifishoulddie.co.uk/religious-tradtions-and-beliefs-c37.html
University Policies

University of Houston Victoria—Condolences and Congratulations Policies.
Http://www.uhv.edu/fin/policy/a/a-28.htm

University of Illinois—Business and Financial Policies and Procedures, SEC-
TION 8:13— Allowability and Funding of Certain Expenditures
Http://www.obfs.uillinois.edu/maual/central_p/sec8-13.html

About the Author:

Clay Atchison Il is a 2nd generation owner of
www.McAdamsFuneralFlorist.com As a floral tribute special-
ist, Clay shares the benefits of flowers in bereavement on
www. InLieuOfFlowers.info.

Products Corporation

fe

Lisa Barlow
Inside Sales Manager
Ibarlow(@vantageproducts.com

960 ALMON ROAD, COVINGTON, GA 30014
1-800-481-3303 FAX: 770-788-0361
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FRIGID FLUID CO.
Leasing 11631 W. GRAND AVE.
option now NORTHLAKE, IL 60164

available! 800-621-47119

Call for
details.

Frigid Fluid has
been family-owned
Proud manufacturers of ando perated for

© 36 Plus arterial, Premium

Cavity, Rose Colortone over 100 years.

Dye and many others! We look forward to

o The Master, Imperial and .
Standard lowering devices serving our

o The #5201 church truck customers for the

and drape
e Many other items for your next 100 years!
prep room and chapel!

www.frigidfluidco.com

Frigid Fluid Co.  Cicktosetupan

account and start
800-621-4719

708-836-1215 ordering fluid

sales@frigidfluidco.com and sundries on-
line today!
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They Ought To Pass a Law
By Lowell

World’s Biggest Sandbox Keeps
Archaeologists Busy

At some point in time everyone thinks they ought to pass a law.

And sometimes everyone con-

“i*"!].',-’“J” m_l”. ‘” 1 | ;:r(]a;n?; about an issue jumps into

y to support or oppose a

law being considered by legisla-

— tors. Voters may simply write, e-

mail, call or fax their local politi-

cian with thoughtful comments or
incomprehensible gibberish.

Sometimes they arrive at the
Capitol by the bus load trying to make a point with the legislators.
They may participate in petition signing, mass letter mailings or
legislative conferences and receptions. Organizations maintain
their PAC’s and hire their lobbyists—all trying to get a law passed
for the public good and coincidently their own interests. Some-
times there is such a clamor the legislators hardly have time to
debate the issue.

A friend was a fundraiser for one of the political parties in a con-
gressional district for a number of years. | asked him of all the
various methods of contacting lawmakers which were the most
effective methods to get an issue passed? His reply, “Deep Pock-
ets.” He felt the mass mailing of form letters, e-mails and mob
scenes were counterproductive.

I asked about the effectiveness of industry or profession-
sponsored legislative days or receptions. His reply, “Make sure
the members with the deep pockets attend.”

Another friend in Oklahoma has managed district, county and
municipal campaigns for candidates in Kansas and Missouri. He
had pretty much the same replies.

So what to do when the deep pockets have a hole in the bottom
or you come up with lint?

Make sure your position on the issue is fair to the concerned
publics even if it involves some compromise from what your
group thinks is ideal. A public relations practitioner should be
consulted at this stage of the game. (Unfortunately PR specialists
are seldom brought in at this time.) Once your message is crafted
every member of your group needs to make sure the message is
presented to their personal legislator in a rational manner. And
yes, legislators can always use a little campaign money or help
with a fundraiser.

Get your group’s position out to the general public as best as you
can. If you can’t afford a seasoned public relations counselor to
help polish the message and move it into the mainstream of public
discourse, find a partner. It is better to strike a deal with another
player, AARP, for instance, and hope for the best.

After the dust settles and if you got at least part of your legisla-
tive package signed into law, sit back and watch how the bureau-
crats interpret the new law. Finally get out your
checkbook to cover the new licenses and increased
fees that got included in the bill. Democracy is
best, but it definitely is not free.
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Recent news items reported on new discoveries in the vast
sand-covered burial grounds of the Pharaohs. Egyptian ar-
chaeologists were elated to report the discovery of two new
tombs in the sprawling Saqgara necropolis
south of Cairo. The newly found tombs
lie southwest of the Step Pyramid in a
largely uncharted area of the necropolis.
Archaeologist Saleh Suleiman who is re-
sponsible for the excavation of the two

tombs is convinced that the tombs are

indicative that the cemetery is much larger. Most excavating
of the cemetery has only been done on one side of the Step
Pyramid of King Djoser and the nearby pyramid of Unas, the
last king of the 5th dynasty. Additional finds should bring
more information about the 5th and 6th dynasties of the Old
Kingdom which ruled over 4,000 years ago.

The tombs, for two officials, were hewn out of rock. One
of the tombs excavated was about one yard wide by 2.75
yards long. The inscription over the door told that the occu-
pant was Yaamat who was the official in charge of the quar-
ries for the adjacent pyramids. The other tomb was about
twice the size of the quarry official’s tomb and the inscrip-
tion depicted a sitting woman. She was said to be the official
in charge of procuring entertainers for the Pharaohs. (L: |
guess Pharaohs like some of their modern day counterparts
were not entirely consumed by thoughts of the afterlife.)

40 Tips for a Better Life in 2009 (Cont.)

(Continued from page 28)

24. No one is in charge of your happiness except you.

25. Frame every so-called disaster with these five words:
years, will this matter?”

26. Forgive everyone for everything.

27. What other people think of you is none of your business.

28. REMEMBER GOD heals everything.

29. However good or bad a situation is, it will change.

30. Your job won’t take care of you when you are sick. Your
friends will. Stay in touch.

31. Getrid of anything that isn’t useful, beautiful or joyful.

32. Envy is awaste of time. You already have all you need.

33. The best is yet to come.

34. No matter how you feel, get up, dress up and show up.

35. Do the right thing!

36. Call your family often. (Or email them to death!!!)

37. Each night before you go to bed complete the following state-
ments: ( | am thankful for . Today | accomplished

“In five

38. Remember that you are too blessed to be stressed.

39. Enjoy the ride. Remember this is not Disney World and you
certainly don’t want a fast pass. You only have one ride
through life so make the most of it and enjoy the ride.

40. May your troubles be less. May your blessings be more and
may nothing but happiness come through your door!
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2009 FIRST CALL VANS, SUBURBANS & YUKONS
CHECK OUR PRICE BEFORE YOU BUY

2009 Cadillac Eagle Kingsley 2008 Lincoln Eagle Ultimate 2005 Lincoln Federal
Black with Black Leatherette White with Stone/Neutral Silver with Black Leatherette
(NC09-003) (NC08-048) — ONLY 26,800 miles —
Excellent Lease Rates Available Call for your Lease Rate today! (UC08-095)

3"—" "';",’ll* l!,.ulullmn-.

Sl

2006 Lincoln Eagle Kingsley 2002 Cadillac S & S Masterpiece 2003 Cadillac Krystal Hearse
White with Black Leatherette Black with Gray Leatherette w/Limo-Style Window
(THREE TO CHOOSE FROM; ONLY 33,000 miles! Black with Black Leatherette

Mileage Lo-40s)

2002 Cadillac Eureka Six-Door 2007 Lincoln Superior Hearse 2001 Cadillac Krystal Six-Door
Black with Black Leatherette Black with Black Leatherette Black with Black Leatherette
— 47,000 miles — — Low Miles — — 31,350 miles —
(UC08-059) (UC08-044)

Miller Coach & Limousine Sales
Dallas 1-800-822-9586 Denver

Frank@hearseandlimo.com
Sales * Service * Leasing * Rental
See our complete stock list at www.hearseandlimo.com
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Dear Funeral Director, _f*‘”&
Prepesd | Maristng

We are pleased to provide you with this incredible offer to help you during these challenging

economic times.

Absolutely FREE double window envelopes that are perfect for questionnaires, surveys,
sales letters and other marketing campaigns. This is a value of over .04 cents each, totaling
$1,000.00 FREE on a mailing campaign of 25,000 pieces.

So what's the catch. how can you offer such an incredible value? The answer is, we received the
envelopes for almost free. Millions of envelopes are occupying valuable space in our warehouse.

Better yet___ All of our other printing and mailing services are priced very competitively and our quality
and service is excellent. A complete package including the highest quality names, envelopes, a

one page personalized letter, custom reply envelope and all additional services including postage,

a complete package for just .36 cents! (Based on 15,000 pieces.) We just believe in passing along
our good fortune to you.

Many of our customers prefer double window envelopes, but are deterred by the additional cost.
MNow is your chance to get double window envelopes while you save money.

Two envelopes to choose from:

“Pure White “Elegant
Business Textured Marble
Envelope” Envelope”
with inner with inner

[ErrpTn—

I_JLI.LIJ_III_JL=IILIJ_II_UJJ SECU"W F"”ntmg

security printing

There are many creative and design possibilities with oversized return address window envelopes.
With double window envelopes you get more for your money by having your letterhead show through the
return window. We have matching elegant letterhead paper in 2 sizes, both have a perforated tear off for

replying.

We have millions of envelopes but they are going fast so CALL NOW 1-888-384-7066 to reserve your
FREE envelopes. This offer is available for orders of 15,000 pieces or more, and yes you can combine
multiple mail drops that add up to 15,000 pieces.

Sincerely,
Your Friends at Preneed Marketing

p.s. We have millions of envelopes but they are going fast so CALL NOW 1-888-384-7066 to reserve
your FREE envelopes.

g\(ect Marketjp, 9,
e,

o 6, THE DEAD BEAT PRSRT STD
oY % H L PUGH & ASSOC CONSUL U.S. Postage
o %, PAID
Q;Q S
> >
Preneed |Marketing
5525 Market Street 4 San Diego, CA 92114
www.preneedmarketing.com
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1-888-384-7066



